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“I truly believe this book will im-
prove not only your business but your life. 
Read it. Apply what you learn and then, in 
keeping with the very spirit of the book, 
pass it on to someone else.”
—Michael Keaton, actor 

A successful entrepreneur, corporate exec-
utive, and award-winning author, August 
Turak attributes much of his success to living 
and working alongside the Trappist monks 
of Mepkin Abbey for seventeen years. As a 
frequent monastic guest, he learned first-
hand from the monks as they grew an incred-
ibly successful portfolio of businesses.

Service and selflessness are at the heart of 
the 1,500-year-old monastic tradition’s 
remarkable business success. It is an an-
cient though immensely relevant economic 
model that preserves what is positive and 
productive about capitalism while tran-
scending its ethical limitations and internal 
contradictions. Combining vivid case stud-
ies from his thirty-year business career with 
intimate portraits of the monks at work, 
Turak shows how Trappist principles can 
be successfully applied to a variety of secu-
lar business settings and to our personal 
lives as well. He demonstrates that monks 
and people like Warren Buffett are wildly 
successful not despite their high principles 
but because of them. Turak also introduces 
other “transformational organizations” that 
share the crucial monastic business strate-
gies so critical for success.

“An eye-opening read. August Turak delivers a timely, insightful mes-
sage about the power of purpose and the surprising ways service can fuel suc-
cess. The engaging narrative—which is grounded in Turak’s rich, diverse expe-
riences as an entrepreneur, corporate executive, and monastic guest—paints a 
picture of a path to profits that is both pioneering and provocative.”
—Adam Grant, Wharton professor and author of Give and Take: A Revolutionary 

Approach to Success

“This is an eloquent, powerful book that accentuates the power of 
trust and the surprising gift that selfless leadership can bring to institutions. 
August Turak expertly shows how Trappist ways and wisdom connect char-
acter to the art of leadership and how this unique approach can be helpful 
in our current thinking about leadership, business, and the meaning of our 
own lives. New insights and ancient truth blend in this remarkable book by a 
remarkable teacher.”
—William H. Willimon, Duke Divinity School and author of Sinning Like a 

Christian: A New Look at the Seven Deadly Sins

“This book is both quietly provocative and groundbreaking. With great 
simplicity, August Turak unlocks these monastic ‘secrets’ that go to the core of 
succeeding in an economic era in which authenticity and passion have become 
key. Who knew the monks had so many things right?”
—Tom Freston, former CEO of Viacom and MTV Networks

“Business Secrets of Trappist Monks is sure to be a business 
classic. It is a compelling and important tutorial on how to build authentically 
sustainable companies. August Turak’s stories and examples are magical, yet 
the philosophical ideas they’re founded on resonate with truth. It is a must 
read for the thoughtful executive.”
—Mark Booth, former chairman and CEO of NetJets Europe
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August Turak and Brother John, pictured at Mepkin 
Abbey in January 2013.

After a corporate career with companies 
like MTV, August Turak founded 
two highly successful software businesses, 
Raleigh Group International (RGI) and 
Elsinore Technologies. He received a B.A. 
in history from the University of Pittsburgh 
and is pursuing a masters in theology at St. 
John’s University, Minnesota. Turak’s essay 
“Brother John” received the grand prize in 
the John Templeton Foundation’s Power 
of Purpose essay contest. He has been fea-
tured in the Wall Street Journal, Fast Company, 
Selling Magazine, the New York Times, and Busi-
ness Week, and is a popular leadership con-
tributor at Forbes.com. His website is www.
augustturak.com
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ix

For 1,500 years monasteries all over the world have been call-
ing men and women to a life of prayer and work according to the 
Rule of St. Benedict. The monastic motto ora et labora (“pray and 
work”) tells us that these twin pillars of the monastic life are of 
equal importance— so much so, in fact, that for a Trappist monk, 
work is a form of prayer and prayer is a form of work. But while 
many authors, like Thomas Merton, have taken us behind the 
cloister walls to explore monastic prayer, very little has been writ-
ten about the “work” half of the monastic equation. Similarly, al-
though much has been written about the tremendous intellectual 
debt that Western civilization owes monasticism for preserving 
Greek philosophy and drama during the Dark Ages, very few have 
explored the highly successful business methodologies that the 
monks have preserved and prospered by for centuries.

This book takes a step toward redressing this imbalance by 
bringing these neglected monastic business secrets to light and 
sharing them with a wider world. This is not a disinterested aca-
demic treatise on monastic business practices; rather, it is a highly 

PREFACE
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