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Benjamin C. Alamar founded the first 
journal dedicated to sports statistics, the 

Journal of Quantitative Analysis in Sports. 
He developed and teaches a class on sports 
analytics for managers at the University of 
San Francisco and has published numerous 
cutting-edge studies on strategy and player 
evaluation. Today, he cochairs the sports- 
statistics section of the International Statis-
tics Institute and consults with several pro-
fessional teams and businesses in sports 
analytics. 

There isn’t a better representative of this 
emerging field to show diverse organizations 
how to implement analytics in their deci-
sion-making strategies, especially as ana-
lytic tools grow increasingly complex. Ala-
mar provides a clear, easily digestible survey 
of the practice and a detailed understanding 
of analytics’ vast possibilities. He explains 
how to evaluate different programs and put 
them to use. Using concrete examples from 
professional sports teams and case studies 
demonstrating the use and value of analyt-
ics in the field, Alamar designs a roadmap 
for managers, general managers, and other 
professionals as they build their own pro-
grams and teach their approach to others.

Benjamin C. Alamar  
is a professor of sport man-
agement at Menlo College 
and a sports analytics con-
sultant/researcher. He has 
consulted with a variety of 
teams in the NFL and NBA, 

including five seasons with the Oklahoma 
City Thunder, and with a variety of compa-
nies in sports analytics. He has published 
numerous research studies in sports analyt-
ics and has written on sports analytics for 
outlets such as ESPN, Analytics Magazine, 
and the Wall Street Journal. Additionally, 
Alamar is the founding editor of the Journal 
of Quantitative Analysis in Sports, the first 
peer-reviewed academic journal for research 
in sports analytics.

Dean Oliver is the director of Produc-
tion Analytics at ESPN, leading the devel-
opment of sports analytics for the network. 
He worked for seven years in the NBA with 
the front offices of the Denver Nuggets and 
Seattle Supersonics, using analytics to 
improve trades, free agency, the draft, and 
coaching tactics. The contents of his book, 
Basketball on Paper, are now used broadly 
across the NBA. Oliver has a Ph.D. in engi-
neering and has years of experience as an 
advance scout, collegiate scout, and coach.

Praise for 
Sports Analytics

“Getting coaches and general managers to listen and understand the 
numbers is a classic problem for high-level stat geeks in pro sports. In 
this brisk narrative, Benjamin C. Alamar takes us inside that process, 
using telling anecdotes from his colleagues and his own experience as 
a consultant with the Oklahoma City Thunder. This is a great read for 
job seekers, teams interested in improving their own analytics plat-
form, and smart fans wanting a peek inside team decision making.”

—Zach Lowe, staff writer for Grantland

“Outstanding! This is a serious look at the challenges of bringing analyt-
ics into the ‘actionable’ realm within an organization, with great ideas 
and stories based on some of Benjamin C. Alamar’s own experiences.”

—Roland Beech, director of analytics, Dallas Mavericks

“Benjamin C. Alamar combines firsthand experience as an analytics 
consultant with investigative research to provide an insider’s view of 
team-sports decision making. Using industry examples instead of com-
plicated formulas or equations, he is able to bridge the gap between 
the executive suite and sports fans. This is a great read for anyone in-
terested in learning more about how the sports world operates behind 
the scenes.”

— Brian C. Kopp, vice president of strategy and development 
and head of Sports Solutions Group, STATS LLC
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 Sports analytics experts understand that The Game is still human. It 
is why they got into the fi eld in the fi rst place. It is what all the formu-
las, numbers, and analyses are about—measuring, managing, and 
making the most of the  people  who get to play The Game. 

 That may not be explicit in Ben Alamar’s book, but it is implicit. 
He was a sports fan who was analytically inclined. I was, too. We 
rooted for teams and players. A lot of people like us wanted to play 
sports at the highest level but ran out of physical gifts somewhere 
below that. The passion to do something competitive, to understand 
and improve on The Game—that kept us watching. The ability to un-
derstand data, work with data, and think analytically about sports—
that is what created the fi eld that Ben is writing about. 

 Sports analytics didn’t exist as a real job description until long 
after it was a job for people like Bill James, Pete Palmer, and Tom 
Tango. They, among others, took to writing about baseball and using 
numbers to better understand players and tactics roughly in the 
1970s. There were other books about numbers in other sports that fol-
lowed, but these failed to achieve the following of the baseball books. 
People like Ben read those, learned what to do and what not to do. 

 The Internet came about in the mid-1990s and allowed so many 
more people to write, people who may not have had connections to 
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