
Downloaded from cupola.columbia.eduDownloaded from cupola.columbia.eduDownloaded from cupola.columbia.eduDownloaded from cupola.columbia.edu

contents

Introduction	 1

PART I: CREATIVE STRATEGY FROM THE INSIDE	 5

1		  From Mind to Method	 7

2		  Precedents	 16

3		  What’s the Problem?	 22

4		  Where Do We Look?	 32

5		  Creative Combination	 40

6		  Resolution	 46

7		  Get Organized	 53

8		  Kinds of Innovation	 59

01_dugg16052_fm.indd   7 10/10/12   9:10 AM

Downloaded from cupola.columbia.edu



viii   co  n t e n t s

PART II: CREATIVE STRATEGY FROM THE OUTSIDE	 71

9	 	 Brainstorming	 73

10	T op Ten	 77

11		 Creative	 88

12		S trategy	 111

PART III: REFERENCEs	 131

Creative Strategy at a Glance	 133

Sources	 144

Acknowledgments	 153

Bibliography	 155

Index	 159

Creative Strategy

01_dugg16052_fm.indd   8 10/10/12   9:10 AM

Downloaded from cupola.columbia.edu



Creative Strategy

dugg16052_book.indb   9 24/09/12   12:40 PM

Downloaded from cupola.columbia.edu



dugg16052_book.indb   10 24/09/12   12:40 PM

Downloaded from cupola.columbia.edu


